TRACKING BRASIL

indice Geral 0.6% 0.4% 0.5% 6.5% 5.9% 5.8% 4.8% 5.2% 5.8%
1. Alimentos e bebidas 0.7% 0.3% 0.2% 11.2% 11.8% 11.6% 11.0% 11.4% 11.6%
2. Habitagdo 0.3% 0.5% 0.2% 1.1% 0.6% 0.1% -0.6% -0.1% 0.1%
3. Artigos de residéncia 0.4% -0.7% 0.6% 10.6% 8.7% 7.9% 7.9% 7.2% 7.9%
4. Vestuario 1.2% 1.1% 1.5% 18.5% 18.7% 18.0% 15.0% 16.3% 18.0%
5. Transportes 0.6% 0.8% 0.2% 1.6% -0.9% -1.3% -2.3% -1.5% -1.3%
6. Salde e cuidados pessoais 1.2% 0.0% 1.6% 9.8% 10.5% 11.4% 9.7% 9.7% 11.4%
7. Despesas pessoais 0.6% 0.2% 0.6% 8.1% 7.7% 7.8% 6.9% 7.1% 7.8%
8. Educacio 0.2% 0.0% 0.2% 7.3% 7.3% 7.5% 7.3% 7.3% 7.5%
9. Comunicacio -0.5% -0.1% 0.5% -1.0% -1.2% -1.0% -1.4% -1.5% -1.0%

Indice Nacipnag de Precos ao Consumidor Amplo
(%YoY NSA)
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IPCA: Grupos
(%MoM SA - Dez/22)

Indice Geral 0.4% 0.5% 036 0.53 B 053
1. Alimentos e bebidas 0.3% 0.2% 0.07 0.05 - 0.24%
2.Habitagio 0.5% 0.2% 0.08 0.03 B 0.20%
3. Artigos de residéndia -0.7% 0.6% -0.03 0.03 B 041%
4.Vestuario 1.1% 1.5% 0.05 0.07 [ EEy
5. Transportes 0.8% 0.2% 047 0.04 o 21%
6. Salde e cuidados pessoais 0.0% 1.6% 0.00 0.21 D 0%
7. Despesas pessoais 0.2% 0.6% 0.02 0.06 B 0.52%
8. Educagdo 0.0% 0.2% 0.00 0.01 B 0.19%
9. Comunicagio -0.1% 0.5% -0.01 0.02 B 0.50%

Fonte: IBGE. Elaboracdo: Gorila



